ML E
Wellness Tourism Marketing Workshop SEfii 1C 2> 2> % fii 22 4% Tl 275

HAT7 27 vy Z2—TlZ,. A VAT - N)EBTIT ) HESEZE [ Wellness Tourism
Marketing Workshop | DI H 720 EFEMIZES O FREFO AL ZITVE T, FAE
BHEOBEEICH T o Tk AMLBEH DM, SIN#E 0 AP e Eg# L — M2 X 2 THRE D
BERHC e 0 £57,

(1) WHEWIR @ 202643 H25H Ok) ~3H28H (+)
(2) W : Ty oSsF— (A VAT T - NV E)
(3) FRWNE: AET vy v BEAMER T 7 2
o 202643 H25H (OK) T v X¥—nE
o 20263 H28H (+) FTv s —nF
e THOBMAEIHLD Ta/I—2r72 (H3F304=34%x10 HiiFHH)
1. NV EANVRYTHT v
TRy
Yy A
TAIZVF XV
ITINY T — )
Yvav
<=

VA ER—I

0 0N W

RNyvay
10. ~ 7 4
e HERE1H#I VEVARITR
T - BB DIEREE L o, MEHOREEREEED
TR - FBIT D BB RE IR, AEEOWNIF LR 561D
+
(4) fEhEE : AREE UEE)
RRHIEE O MR (EER) @ #oaEst O Ry —F v —Y @ R&ERETR
® ZEEE e (&) © FERFEE @ 774 F oBRCERALE IR 256
F B E R (e v 2 —BUEIC X Y 114 18,500 % ©) Z ofth FECIEE U
SLcnE R IHH
(5) PEHIAR : 2026 461 A 20 H (k)
(6) KREHEDOREPOMEAFEEAEI TN IRHIRTFEOHWICL O FIET 2565



%,
(7) WATEE L EECTE il (BB L — F LB CREHESEEDOE L v A TES)
BELGEIT, BEELHo L, ZEzEECZ2hDL T2,
(8) FFEHF X, TESIMENBUCEELE L 28561, KITES Lo L, ZxEE
TEHHDLT 5,
(9) AK7'm 77 i - 51 E I X ) BRESLOIITRAICSME U0 T 2 5655 %,
(10) % ofts
O REFREFHICOWTED D WEIH, 8804 U GE IIAREFET LB HAHIR
ICEBDOREDRD b NG L, BIE L ZitEARCligo LEv2d0 L3 2,
@ REH LAY BT AN OTEHRICEI T 2 W% 25 n] 72 SMIcFIA L, XIEE =%
I - 81T - BT - BRI L TR D R,
(11) s/ REFR L
AART 27 vt v 2 -8R F —24 Bl (info_to@asean.or.jp)

DAk



