Promoting Services Trade in ASEAN【3rd Seminar】

1. Duration

September 11 (M) - 13 (W), 2017

2. Target Services Sector

(1) Courier services

(2) Transport services

3. Outline of the Project

Thirty-five government officials from 10 ASEAN countries participated in the 2-day

seminar held in Kuala Lumpur, Malaysia, to discuss how to promote courier services trade
and transport services trade. The event was the first of the kind to be held outside Japan,
co-organized by host country’s trade promoting organization, Malaysia External Trade
Development Corporation (MATRADE).
At the beginning of the seminar, Masataka Fujita, Secretary General of the ASEANJapan Centre (AJC), presented opening remarks and Mr. Abu Bakar Koyakutty, Senior
Director, Export Promotion & Market Access Division, MATRADE, stated welcome
remarks. Mr. Fujita and Professor Hikari Ishido of Chiba University, the resource person
for this project, then explained the content of the two background papers prepared
specifically for the seminar. Country presentations by the participants on such
perspectives as hindering factors to the target services trade expansion and policy
measures taken followed.
After country presentations, testimonials by three company-representatives on their
experiences in business expansion were provided. First, the representative from a leading
Malaysian courier services company presented their experience in going international to
some ASEAN Member States. Then the representative from a global transport services
company based in Singapore, covering ASEAN and India, made a presentation on their
experiences of expanding operation abroad, including Malaysia. Testimonials by the
private sector were concluded with the presentation by a Malaysian company which
specializes in e-commerce with close tie with targeted services trade of this seminar, such
as customs clearance and on-the-spot payment. Listening to voices of actual players
triggered a vibrant discussion and many questions were raised from the participant.
Experts from UNCTAD’s International Trade in Goods and Services and
Commodities Division, through internet conference, then made a presentation on current
issues, including Services Policy Reviews, a methodology for services sectors assessment.

The first day of the seminar ended with explanation on policy evaluation exercise by
Professor Ishido, who explained the concept of multiple equilibria using different modes

of transportation systems.

The second day opened with the presentation by the Malaysia Digital Economy
Corporation (MDEC). It was explained that with the Malaysian national e-commerce
strategic roadmap a supportive governance framework was developed so that e-commerce
will double through contribution by stakeholders in the e-commerce ecosystem. Then in
the afternoon, Professor Ishido presented an overview of the results of the policy
evaluation exercise by analysing its tendency and its interpretation. The announcement
by Mr. Ishida, Assistant Director of Trade Section, AJC, on follow-up activities to take
place in a near future followed. The seminar ended with the wrap-up session by Professor
Ishido.
Upon closure of the seminar, the participants were brought to the Malaysia Export &
Exhibition Centre (MEEC) and the Business Information Centre (BIC), both located
within MATRADE building. MEEC showcased various items produced in Malaysia as
well as trade history in panels, while BIC offered printed resources about foreign products
as well as meeting rooms for business meetings.
After the 2-day seminar, the participants visited Port Klang, the biggest port situated
about 40 km southeast of Kuala Lumpur. Upon arriving at Port Klang, the participants
first visited a Malaysian company which offers container services, conventional cargo
services, logistics services and marine services. Following this was the visit to an
integrated 1,000-acre free commercial and industrial zone. Two representatives explained
that not only does it provide facilities for international cargo distribution and
consolidation center, but also incorporates both commercial and manufacturing activities
in its premises.
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