V. Tourism

1.  Technical Cooperation Program (Seminar on Japanese Tourism)
a) Outline

i) Implementation:

Activity Date Place

Seminar November 10 - 11, 2008 | Chiang Mai, Thailand
November24 - 25,2008 | Davao, Philippines

February 2 - 3, 2009 Kota Kinabalu, Malaysia
February 4 - 5, 2009 Brunei
March 16 - 17, 2009 Yogyakarta, Indonesia

Seminar in Seminar in

Davao, Philippines Kota Kinabalu, Malaysia
November 24 — 15, 2008 February 2 — 3, 2009

i)  The program was designed to share and provide skills, techniques,
information, and /or methodology to the local tourism stakeholders for
further promotion of tourism to the Japanese market.

i)  Additionally, the program provided further opportunity for local
stakeholders in Brunei, Indonesia and Malaysia to share the survey results
and analysis on the BIMP-EAGA tourism study conducted in 2006 by two
Japanese consultants and disseminate the recommendations and future
steps for further action within the subregion.
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iv) Lecturers dispatched from Japan and presentation topics were as follows:

Lecturers

Presentation Topics

Country

Mr. Tenshin Kobayashi
Evolutional Tourism
Institute

® How Mindanao is perceived
in Japan as a tourism
destination and what is the
potential?

® Possibility of tour products
of Mindanao

Philippines

Mr. Fumihiro Sakakibara

Mile Post Consultant Inc.

Survey Report

® Japanese overseas travel
market

® Trends in FIT, SIT and the
senior market, with special
reference to natural and
cultural tours

Branding

Interpretative guides
Market plan

The global warming issue

Brunei
Malaysia
Philippines
Thailand

Mr. Satoshi Ichikawa
Yakushima Nature
Activity Center

Sharing experience of
Yakushima Nature Activity
Center and application to
nature based tours
Intepretation

Brunei
Malaysia

Prof. Yasuhiro Watanabe
Toyama University

® Japanese overseas travel
market

® Tips for serving Japanese
tourists

® Japanese culture and
preferences

® Recent changes in the

Japanese society

Product/destination trends

Long stay

Indonesia
Thailand

Mr. Masahiro Sodeyama
Yokohama Bay Sheraton
Hotel & Towers

® Introduction on Japanese
lifestyle and culture

® Japanese society today

® Art of service

Indonesia

v) Number of participants by country:
P:60; T:54 [256 personsin total ]

B:29; 1:51; M:62;
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b)

a)

)

vi) Participants’ overall evaluation of the program:

Excellent \ery Informative Should be N.A.
Informative improved
14.4% 59.0% 19.2% 0% 7.4%

Source: Questionnaires completed by the participants.

Performance Indicators

FY 2008 Results
Targets | FY06 | FY07 | FY08
a. Number of Participants per Country | Approx. 40 | 66.2 | 47.6 | 51.2
b. Number of Lecturers per Country Approx.2 | 2.2 1.8 2.0

Indicators

Evaluation

By considering the requirements of each country and consulting National
Tourism Or%anizations (NTOs) in the process of preparation, the Centre could
select suitable topics for each country. For instance, in Brunei and Malaysia
where ecotourism was one of the seminar themes, many participants
mentioned in the post-seminar questionnaire that they found the global
warming topic the most interesting, hinting their strong interest in the
environmental issues. Japanese culture was also a popular topic, whereby the
DVD presentation on the Japanese lifestyle and culture served as an ideal
presentation tool.

Consumer Promotion (ASEAN Tourism Fair)
(To support Visit ASEAN Campaign]

Outline

Implementation of the ASEAN Tourism Fair:
Date: August 20 — 26, 2008
Place: Kokura lzutsuya Department Store, Kitakyushu, Fukuoka
Prefecture

To showcase ASEAN’s rich culture and traditions by inviting ASEAN
delegates to perform arts and handicrafts-making demonstration at the
Fair.

i)  Activities conducted:

- Performance of traditional and contemporary ASEAN performing arts by
dancers/musicians and handicraft-making demonstrations by
artists/artisans invited from the ten member countries:

Brunei: Performance
Traditional dance and songs
Handicraft- making demonstration
Bamboo Basketry
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Cambodia:

Indonesia:;

Laos:

Malaysia:

Myanmar:

Philippines:

Singapore:

Thailand:

Vietnam:

Performance

Traditional dance
Handicraft-making demonstration
Silverwork

Performance

Traditional dance
Handicraft-making demonstration
Woodcarving

Performance

Traditional dance
Handicraft-making demonstration
Bamboo Basketry

Performance

Traditional music and songs
Handicraft-making demonstration
Woodcarving

Performance

Traditional dance
Handicraft-making demonstration
Dry gourd art/Woodcarving

Performance

Traditional dance
Handicraft-making demonstration
Embroidery

Performance

Traditional dance

Handicraft-making demonstration

Flower dough figurine miniature traditional art

Performance

Traditional dance

Handicraft-making demonstration

Umbrella painting/VVegetable & fruit carving

Performance

Traditional dance and songs
Handicraft-making demonstration
Embroidery
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- Atravel information corner was set up at the venue for distribution of
ASEAN tourism brochures and pamphlets of ASEAN package tours,
and for dissemination of ASEAN tourism information.

iv)  Invited five delegate members from each member country, consisting of one
team leader from NTO, three performers, and one handicraft-making
demonstrator.

v)  On August 25, the City of Kitakyushu and the Centre organized a Two-way
Tourism Exchange Program for the travel trade sector in Kitakyushu and
ASEAN NTOs. After visits to major tourist spots of Kitakyushu, the NTO
representatives exchanged views on their impression of the places they had
visited with the travel trade sector people, and made some suggestions on
how to further improve Kitakyushu as a tourist destination.

b) Performance Indicators

. FY 2008 Results
Indicators
Targets FY06 FY07 FY08

a. Number of Visitors Approx. 40,000 | 52,497 | 63,391 | 43,373
b. Number of Delegates Invited

from ASEAN Approx. 80 51 82 50
c. Number of Main Activities

Conducted Approx. 2 3 3 4
d. Duration of the Fair Approx. 6 days 6 6 7
e. Number of Audience-reached

Media Coverage Approx. 10 12 13 8
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ASEAN Tourism Fair
August 20 - 26, 2008
at Kokura lzutsuya Department Store, Kitakyushu

¢) Evaluation

Visitors to the Fair avidly collected travel brochures and package tour
brochures at the information corner. According to a travel agency at lzutsuya
Department Store, they had customers saying that they had been inspired by
performances and demonstrations at the Fair, and had bookings and enquiries for
ASEAN countries.

The Fair attracted 43,373 visitors, which is large in number considering the fact
that Kitakyushu is only a city with a population of less than one million.

Information and Intermediary Services
(To support Visit ASEAN Campaign]

a) Outline
i) Newly produced 1,400 copies of ASEAN Calendar (with ASEAN
national holidays).
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i)

i)

vi)

Distributed the promotional materials to the travel trade sector and
consumers upon request, as well as at various events organized or
participated by the Centre.

Collected up-to-date tourism information on the ASEAN tourist
destinations and their facilities.

Responded to inquiries from consumers and travel trade sector on
ASEAN tourism.

Continued the Internet information services by improving the contents
of the tourism website.

Participated in and supported tourism-related fairs/exhibitions organized
by other organizations for ASEAN tourism promotions.

Participated in or supported the following events:

Asia Fair 2008 (Supported)
Venue: Fujisaki Department Store, Sendai, Miyagi
Period: June 6 - 11, 2008
Turnout:  Approx. 38,000 people

Keikyu Hyakkaten Asia Fair (Supported)
Venue: Keikyu Department Store, Kami-Ooka, Yokohama
Period: July 31 - August 5, 2008
Turnout:  Approx. 40,000 people

FM COCOLO Asia Pacific Festival 2008 (Supported)
Venue: ATC O’s Park, Nankou, Osaka
Period: August 15 - 17, 2008
Turnout:  Approx. 39,000 people

Chiteki ASEAN Kikou (Supported)
Venue: Apple Store, Ginza, Tokyo
Period: February 27, 2009
Turnout:  Approx. 30 people
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b) Performance Indicators

Indicators FY 2008 Results
Targets FYO06 FYQ7 FYO08
a. Publications
(the Centre’s Tourism 1 kind 4 3 1
Promotional Materials)
. Number of Copies of Approx.
Production in the Year 1,000 copies 56,400 56,400 1,400
. Number of Information Approx.
Services Provided in the 1,300 1,996* 2,448* 2,254*
Year in total
. Number of Outside
Fairs/Exhibitions
Participated or Supported Approx. 6 4 4 4
by the Centre
e. Number of Visitors to the ADDIOX
Events Participated or 2&? 006 264,696 | 154,845 | 117,030
Supported by the Centre ’

*FY06 — includes 826 Online Photo Library registrants.
*FYO7 - includes 997 Online Photo Library registrants.
*FYO08 - includes 868 Online Photo Library registrants.

c) Evaluation

Instead of continuing to print By-country Travel Guides, the Centre decided to
produce an e-book on the occasion of re-launching its website which was
scheduled for FY2009.

The Centre also supported tourism-related events organized by other
organizations to further enhance ASEAN tourism.
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4. Training Program for ASEAN Travel Trade Sector
a) Outline

1) Implementation:

Activity Date Place
Training October 28 — 30, 2008 Inlay Lake, Myanmar
November 3 -5, 2008 Hanoi, Vietnam
February 11 - 13, 2009 Siem Reap, Cambodia
February 16 - 18, 2009 Vientiane, Laos

aining Pr
M Trawal Tra

Training Program in Training Program in
Siem Reap, Cambodia Hanoi, Vietnam
February 16 — 18, 2009 November 3 - 5, 2008

i) The Centre implemented the training program for front liners of travel
trade sector on how to improve their service skills, manners, Japanese
language usage, as well as on characteristics of Japanese tourists, through
lecturers dispatched from Japan. The trainings were conducted in
Japanese language.

1) Lecturers dispatched from Japan and presentation topics are as follows:

Lecturers Presentation Topics Country
Mr. Yoshinori Yama ® Characteristics of Japanese | Cambodia
President tourists Laos
Office Yama ® How to offer quality service | Myanmar

expected by Japanese tourists | Vietnam

® How to wuse the proper
Japanese language in the
business

® Tour guide techniques

® How to deal with complaints
from Japanese tourists, etc.
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Mr. Joukei Fuchigami ® Trends of Japanese overseas Cambodia

Assistant Director travelers Laos
Tourism Division ® Market segments and size of | Myanmar
ASEAN-Japan Centre Japanese overseas travelers Vietnam

@® Japanese culture & tradition

® Puzzling features of lifestyle
& custom in Japan

® Puzzling manners and
behavior of Japanese, etc.

iv) Number of participants by country:
C:41; L:39; Mm:48; V:19 [ 147 persons in total ]

v) Participants’ overall evaluation of the program:

Excellent \ery Informative Should be N.A.
Informative improved
52.8% 43.4% 3.8% 0.0% 0.0%

Source: Questionnaires completed by the participants.

b) Performance Indicators

Results
Indicators Targets FYO7 FY08

a. Number of Participants per Country | Approx. 40 39.5 36.7

b. Number of Lecturers per Country Approx. 2 2 2

c) Evaluation

The small number of participants in Vietham was due to the strong
typhoon which was affecting the Hanoi area then.

Many participants requested the Centre to conduct a training
workshop yearly on topics such as how to deal with complaints,
Japanese culture & lifestyle, training of Japanese language, and training
of guiding techniques, etc.
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5.

Tourism Promotion Program (Promotion of Tour Product Development)
(To support Visit ASEAN Campaign]

a) Outline
i) Implementation schedule:
Activity Date
1. Tour Planning Competition July 2008 — March 2009
2. Participation in the JATA World Travel September 19 — 21, 2008
Fair 2008
3. Promotion though Media June/Sept/Dec. 2008
and March 2009
i) The Centre invited the general public in Japan to take part in the

Tour Planning Competition to design new and exciting ASEAN tour
programs in order to enhance unique and diversified ASEAN tour
products. The plan must be intra-ASEAN trips, or covering two or more
ASEAN countries.

iii) Participated in the JATA World Travel Fair 2008 held at the Tokyo
Big Sight by setting up the ASEAN Booth.

Booth of the ASEAN-Japan Centre
JATA World Travel Fair
September 19 — 21, 2008 at Tokyo Big Sight
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iv) Tied-up with “Bravi” magazine to feature articles on ASEAN

tourism as follows:

- “Bravi” magazine

Quarterly magazine on travel published by Shobunsha Publications,

Inc, published nationwide.

Circulation number is 100,000 copies and its majority of readers are

women in their 30s — 50s.

Issue Featured countries Number of pages

June 2008 Philippines 1

September 2008 Cambodia, Laos and 12

Vietnam
December 2008 Brunei and Malaysia 12
March 2009 Indonesia, Singapore 3
and Thailand
b) Performance Indicators
. Results
Indicators FY08 Targets FY07 | FY08

a. Number of Applications to the Competition Approx.200 126 187
b. Number of Judges from Travel Trade Min. 5 5 5

Sector
c. Number of Winners Approx. 5 5 4
d. Duration of Tour Program for Prize Approx. 5 days 6 7
e. wg/gfr;;fi :/z'z'gs tothe JATAWorld | 5 r0x. 100,000 | 107,078 | 109,301
f. Number of Booth of the Centre Min. 1 1 1
g. Number of featured article 1/country - 0.9
h. Number of magazine circulations 100,000 copies - 100,000
i. Cost-effectiveness of the articles 10 times the i 74

amount paid '

Evaluation
i) Tour Planning Competition

Last year, the competition targeted only students, but this year,
categories were newly added and the general public was also entitled to

submit entries for the competition.

A total of 187 applications were received from August 1, 2008 -
December 1, 2008, among which Grand, Student, Dream, and Special
Prize winners were chosen respectively as follows:

<Grand Prize>

“A New Year holiday in April? — seven-day tour to Cambodia and
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i

Thailand” by Ms. Song Yoonjung

<Student Prize>

“Chill out in tropical and exotic countries — seven-day medical tour

in Thailand and Singapore” by Mr. Yutaka Wakana

<Dream Prize>

“Eight days with elephants” by Ms. Yuka Miyano

<Special Prize>

“Pedaling along the East-West Economic Corridor — cycling tour of

400 km in Vietnam, Laos and Thailand” by Mr. Syusaku Kifune

The winners were invited to a special 7-day tour as the prize, which
was made based on their awarded travel plans, from March 20 — 26,
2009. The award presentation ceremony was held at Hotel Seiyo Ginza
in conjunction with the Centre’s reception of the Council Meeting on
March 31, 2009.

Winners’ programs and the actual trip they’ve made were featured in
the weekly “Travel Journal” a travel trade magazine, successfully
promoting the contest as well as unique and new tour programs to the
travel trade.

Tour Planning Competition Tour Planning Competition
Winners in Bangkok, Thailand Award Presentation Ceremony
March 20-26, 2009 March 31, 2009

Participation in the JATA World Travel Fair 2008

JATA World Travel Fair, held annually since 2003, is a trade show
for both travel trade professionals and consumers

By setting up the booth and distributing brochures, the Centre could
establish networking with travel trade people, and also promote ASEAN
tourism to consumers.

Promotion though Media

By tying-up with the influential media with large circulation ,the
Centre could reach a wider audience.
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6. <Programs funded by Japan-ASEAN Integration Fund (JAIF)>
i) Production of ASEAN Tourism Promotion Video and DVD
DVD production was completed in FY2008, and its online distribution
will be continued into FY 20009.

i1) Survey for CLMV Tourism Promotion
Although this project was launched in FY 2008, majority of activities will
take place in FY 2009. Under this project, tourism experts will be dispatched
to Cambodia, Laos, Myanmar and Vietnam to survey new tourism resources of
those countries, and to suggest plans to promote the region as a single
destination.
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V.

a)

i)

PR & IT Activities of the Centre

Outline

i) Publications

In recognition of the need to enhance the promotional activities of
the Centre, the following publications were produced. They have been
distributed to interested parties who visited the Centre including the press,
as well as on the occasions of trade fairs, exhibitions, seminars, etc.

Q) “ASEAN-Japan Centre News”
A quarterly publication which includes up-to-date reports and
announcements of the Centre’s activities, and a colorful selection
of current photos, both in Japanese and English.

(2) “ASEAN-Japan Centre 2008”
An annual brochure which comprises general information on the
Centre’s role and activities both in Japanese and English.

3) “ASEAN-Japan Centre Guide”
A leaflet which supplements the brochure “ASEAN-Japan Centre
2008.”

4) “ASEAN-Japan Statistical Pocketbook 2008

The only comprehensive annual publication which features
statistics of ASEAN member countries and Japan. The data
collected from government announcements and publications of
international organizations. Data of China have also been
incorporated in the statistics for the purpose of comparison.
The PDF version of the publication is posted in the Centre’s
website.

(5)  “ASEAN”

A brochure targeted at junior high school students introducing
basic information on ASEAN countries, ASEAN-Japan relations,
as well as the activities of the Centre.

PR Activities through Media

PR activities through media have been implemented to raise the
profile of the Centre and enhance the understanding of ASEAN countries
among the general public.

PR Activities through ASEAN-Japan Centre Website

To further develop its information services, the Centre undertook a
major renewal of the website. In parallel with the renewal work,
necessary technical adjustments and website revisions have been
occasionally carried out to improve the information services of the
Centre. The Centre’s publications such as ASEAN-Japan Centre News,
ASEAN-Japan Statistical Pocketbook, and other updated information on
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Vi)

b)

the Centre’s activities as well as information on trade, investment, and
tourism are introduced in the website.

Participation in Events

For PR purpose, the Centre participated in the “Global Festa Japan
2008” which was held on October 4 and 5, 2008 at the Hibiya Park,
Tokyo. Information materials on the Centre and ASEAN countries were
distributed to visitors, and fund raising activities were conducted at the
Centre’s booth where samples of the Trade Division’s exhibitions were
given away to the donors.

In addition, the Centre participated in a cultural exchange event,
“ASEAN-Japan Youth Leaders Summit,” for the second time. It was
organized as a part of the domestic program of “The Ship for South East
Asian Youth Program” hosted by the Cabinet Office of Japan.

Receiving Visitors

The Centre has been receiving visitors including junior high / high
school and university students for PR purpose. Explanation on the role
and activities of the Centre, introduction of ASEAN countries and its
relations with Japan have been made to the visitors to provide an
opportunity to gain a better understanding of the Centre and ASEAN.

Rent of the Permanent Exhibition Hall to Outside Organization

The Centre rent the Permanent Exhibition Hall (PEH) to outside
organizations for the effective utilizations of the space. Art exhibitions,
“The 14™ Indonesia-Japan Cultural Exchange” by the Society for the
Study of Indonesia Arts, and “ORIENT 2008 -ART WAVE from
ASEAN-" by ASIAN ARTISTS NETWORK and the Embassy of the
Union of Myanmar, were organized at the ASEAN-Japan Centre for eight
(8) days (including weekend) and four (4) days (including a public
holiday) respectively.

Activities

Publications Dates and Circulation

2,500 copies per issue
in English/Japanese

a ASEAN-Japan Centre News No.91 (April), 92 (July),

93 (October)
and 94 (March 2009)

b. ASEAN-Japan Centre 2008 5,000 copies in English/Japanese
The Organization and its Main Activities (April 2008)

c. ASEAN-Japan Statistical Pocketbook '08 7,000 copies (September 2008)
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d. ASEAN
(brochure for junior high school students)

6000 copies (March 2009)

PR Activities through Media

Dates and Circulation

a. The Japan Times

December 17, 2009
Circulation: 6,7000 copies

b. Asahi Weekly

March 22, 2009
Circulation: 120,000 copies

c. International Herald Tribune

March 25, 2009
Circulation: 41,000 copies

d. Idou Kyoushitsu Nenkan
(Almanac of travelling class)

Mid March, 2009
Circulation: 76,500 copies

e. Gaiko Forum

April 8, 2008
Circulation: 30,000 copies

PR Activities through ASEAN-Japan Centre Website

Average number of page views: approx. 410,000/month
Average number of visitors: approx. 93,000/month

Participation in Events

Dates and Participants

Participation in “Global Festa Japan 2008

October 4-5, 2008
Visitors: 96,000 people

Participation in “Japan-ASEAN Youth Leaders
Summit”

October 27, 2007
Visitors: - 500 people

Receiving Visitors

8 groups (87 people)
Junior High/University Students: 7 groups
Other visitor: 1 group
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Rent of PEH to Outside Organization for PR

Dates and Participants

a. “The 14™ Indonesia-Japan Cultural Exchange”

April 18-25, 2008
Visitors: 1,024 people

b. “ORIENT 2008 -ART WAVE from ASEAN-"

September 23-26, 2008
Visitors: 580 people
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i)

Evaluation

Publications

“ASEAN-Japan Centre News” and “ASEAN-Japan Centre 2008”
have been effective in increasing attention among Japanese business
people and the general public to the ASEAN-Japan Centre.

“ASEAN-Japan Statistical Pocketbook” has become a popular and
highly appreciated publication among Japanese businesspeople and
associated bodies, owing to the fact that very few publications are
available which exclusively feature ASEAN-Japan data and statistics. In
FY2008, improvements were made in the format and orders of table and
figures to be more comprehensible. Various outside organizations, both
in business and academic circles, use it regularly as a basic reference
material and many requests for back issues have been continuously
received. Data from the Statistical Pocketbook have been cited in
newspapers, magazines, and websites.

Also, “ASEAN,” a brochure targeted at junior high school students,
has continued to be popular. The brochure has been served as an easy
reference to introduce ASEAN countries and ASEAN-Japan relations and
widely read by not only junior high school students but also by adults.
The Centre has received many requests for the copies to be utilized at
school lessons and to be handed out at events.

PR Activities through Media

Media has served as an effective means to raise the profile of the
Centre’s activities and to enhance further understanding of ASEAN
countries among the general public. Advertisements were placed on the
Japan Times to coincide with the original timing of the ASEAN-Japan
Summit. Although the Summit was re-scheduled, the advertisements still
caught the attention of a wide range of people. In addition, full page
color advertorials were placed on the Asahi Weekly, International Herald
Tribune/The Asahi Shimbun, and Gaiko Forum to stimulate the public
interest in ASEAN and the activities of the Centre. Further, a full page
color advertorials were also placed in Idou Kyoushitsu Nenkan, an
almanac of travelling class, for the first time to attract more students to
the Centre.

PR Activities through the ASEAN-Japan Centre Website

The website has proven to be a useful means for information
dissemination both domestically and internationally and for promoting
Centre on a larger scale. The Centre’s website is ranked highly in the
internet search engines such as Yahoo Japan and Google when the word
“ASEAN” and the like are used, which proves that the Centre’s website
is well-recognized. In fact, the number of page views has been
increasing. To further develop the information services of the Centre,
the Centre undertook a major renewal work of the website to be
completed in summer 2009.
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iv)

Vi)

Participation in Events

Many people visited the ASEAN-Japan Centre’s booth to receive
information on the Centre and ASEAN countries at the “Global Festa
Japan 2008”. In the event, the Centre collected ¥56,300 by conducting
fund raising activities. In addition, the Centre participated in the
“ASEAN-Japan Youth Leaders Summit,” organized as a part of “The
Ship for South East Asian Youth Program” hosted by the Cabinet Office
of Japan for the second time, which promoted the Centre’s activities not
only to the Japanese but also to the ASEAN youths.

Receiving Visitors

Having acquired good responses over the years and due to the
growing interest towards ASEAN, the Centre has been receiving a large
number of visitors, especially junior high school and university students.

Rent of the Permanent Exhibition Hall (PEH) to Outside Organization
for PR

PEH was rented out to external organizations for two art exhibitions
in FY2008. In commemoration of the Golden Year of Friendship of
Indonesia and Japan, “The 14™ Indonesia-Japan Cultural Exchange” was
held to further promote art culture between the two countries. The art
works by 59 artists from the two countries were exhibited, which
received 1,024 visitors. In “ORIENT 2008 —ART Wave from ASEAN-,”
art works by 38 artists from 10 countries including ASEAN countries and
Japan were exhibited, which promoted a better understanding of ASEAN
arts to the general public and attracted some 580 visitors.
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ASEAN-Japan Centre 2008

PR Publications

ASEAN-Japan Centre Guide

“ASEAN”
(Brochure targeted at junior
high school students)

ASEAN-Japan Centre News (N0.91, 92 ,93 &£ 94)

ASEAN-JAPAN
Statistical Pockelbook 2008
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Participation in

“ASEAN-Japan Youth Leaders Summit™
Japan-ASEAN Cultural Exchange Program
October 27, 2008
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“Global Festa Japan 2008
at Hibiya Park, Tokyo
October 4-5, 2008




Rent of PEH to Outside Organization for PR
“The 14" Indonesia-Japan Cultural Exchange”
April 18-25, 2008

Rent of PEH to Outside Organization for PR
“ORIENT 2008 — ART WAVE from ASEAN-"
September 23-26, 2008
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Receiving Visitors:
Visit by Junior High School Students
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Receiving Visitors
Visit by Youth Participating in
Ship for Southeast Asian Youth Programme
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VI. ASEAN National Activities

a) Outline

Every ASEAN Member Country shall have the authority at its own discretion
to fully utilize the amount equivalent to its contribution made to the annual budget
of the ASEAN-Japan Centre for its own promotional activities under the Chapter
“ASEAN National Activities,” either in Japan or in the ASEAN countries concerned.

The amount of ¥5,262,000 was allocated for every ASEAN Member Country
to conduct its promotional activities in FY2008, the following is a list of the
activities carried out by each ASEAN Member Country.

b)  Activities

Country

Promotional Activities

Brunei
Darussalam

Study Visit to Vietnam

Study Visit to One Village One Product (OVOP)
Organization in Oita

Reprinting of BIFC Brochure

Engaging Photographic Society to Take Digital Images of
Brunei

Production of Business Guidebook with CD-ROM

Cambodia

Travel Expenses for the Delegation to Attend the Special
Council Meeting in Tokyo

Cambodia Investment Seminar in Tokyo, Nagoya and
Fukuoka

Seminar on Japanese Tourism

Seminar on Strategy to Promote Top 10 Products for Export
Travel Expenses for the Delegation to Attend the 28"
Council Meeting

Indonesia

Travel Expenses for the Delegation to Attend the Special
Council Meeting in Tokyo

Travel Expenses to Attend a Business Meeting with some
Potential Japanese Investors in Tokyo

Display of Indonesian Products on Sport and Outdoor
Activities Products

Production of CD and Booklet for Promotion of Traditional
Cruising in Indonesia

Travel Expenses for the Delegation to Attend the 28"
Council Meeting

Laos

Participation in the ACT Mission to Gifu

Laos Investment Seminar in Fukuoka

Travel Expenses for the Delegation to Attend the Special
Council Meeting in Tokyo

Travel Expenses to Participate in the Tourism Fair in
Kitakyushu
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Seminar and Training on Understanding and Introduction of
the Exhibition for Lao Enterprises

Seminar on Dissemination and Brainstorming for the
Realization of the Results of the 5" CLV Summit
Publishing Investment Guidebooks

The Best Lao Silk Award

Participation in the Mini Tourism Exposition in Kumamoto
City

Printing Materials, Brochures, Posters and Banners

Printing Directory of Lao- Potentially Selected Products
Handbook of Market Access Opportunity for the Lao P.D.R.
Travel Expenses for the Delegation to Attend the 28"
Council Meeting

Malaysia

Malaysian Investment and Trade Seminar in Osaka
Trade Promotional Visit to Iwate

Trade Promotional Visit to Nagano

Trade Promotional Visit to Okayama

Trade Promotional Visit to Mie

Sapporo snow Festival

Myanmar

Tourism Promotion and Familiarization Survey Trip by
Japanese Tour Operators and Agents

Myanmar Investment Seminar

Printing Additional Numbers of Tourism Promotion
Materials

Philippines

Participation in the 17" SODEC
Familiarization Tour for Japanese Travel Agents
Philippine Food Fair

Singapore

Overview of Partnership Opportunities for Singapore and
Japan

Missions to Japan on Food Services, Textile and
Environmental Services

Business Development Trip to Regional Prefectures

Food Procurement Event

Publication

Business Development Trip to Japan

Travel Expenses for the Delegation to Attend the 28"
Council Meeting, and Business Development Trip to
Fukuoka

Thailand

Brand Promotion and Value Creation for Food Products
through Packaging Design

Thai Select Restaurants and Thai Promotion

Public Relation and Promotion of Thai Foods and Thai
Restaurant in Kyushu and Chugoku

Vietnam

Travel Expenses to Participate in the Food and Beverage
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Exhibition

- Organize and Dispatch 8-10 Japanese Buyers Dealing with
Furniture and Handicraft Products to Vietham

- Business Bridge Seminar for Vietnamese and Japanese ICT
Companies

- Business Trips for Promotion on Trade and Investment

- Travel Expenses to Participate in Gifts and Fashion
Accessories Exhibition

- Study Mission to Thailand

- Travel Expenses to Osaka and Kobe for Promotion of
Coffee

- Travel Expenses for the Delegation to Attend the 28"
Council Meeting

- Vietnam Goods Exhibition

c) Evaluation

The results of the activities were reported to have been fairly successful and it
is desirable to continue to maintain similar effectiveness under ASEAN National
Activities.

However, there were some problems on the process of the settlement, such as
absence of relevant documents to be submitted (bills, contracts, receipts or other
supporting vouchers) and delay in transmitting the report and the above-mentioned
documents by the deadlines. This failure caused a serious problem to the
Secretariat in preparing for the annual audit.

All ASEAN Member Countries are requested to make further efforts in
completing projects by December or January, so that the settlement of the accounts
could be completed within each fiscal year.
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VII. Administrative and Financial Matters

1.  Administrative Matters
(1) Annual Meeting of the Council

Iltem Date Venue
th : Multi-Purpose Hall
28 Annual Meeting | 1.1 30-31, 2009 | ASEAN-Japan Centre
of the Council Tokyo

Outline

i) The Meeting was chaired by Mr. P. Ravidran, Council Director for Malaysia,
Senior Director, ASEAN Economic Cooperation, Ministry of International
Trade and Industry.

i) Main Results:

a.  Approval of the Annual Work Program and Budget for FY 2009

b.  Appointment of new Secretary General of the ASEAN-Japan Centre

c. Confirmation of the Name of the Multi-Purpose Hall as
“ASEAN-Japan Hall”

The 28th Annual Meeting of the Council

Tokyo
March 30-31, 2009
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(2) Executive Board/ Working Group Meetings

Item Number of Meetings in FY 2008
Executive Board (Tokyo)
Ordinary EB 1
Special EB 2
‘Working Groupson; |
Trade 1
Investment 1
Tourism 1
Total number of the EB
and WG Meetings in 6
FY 2008

Outline

In FY 2008, only one ordinary Executive Board Meeting was held, mainly
to consider the Draft Annual Work Program and Budget for FY2009, and two
special Executive Board Meetings were held to discuss the Centre’s relocation as
well as the restructuring of the organization including the revision of salary of the
Secretary General of the ASEAN-Japan Centre.

(3) Secretariat and others
Outline
1)  Opening of Multi-Purpose Hall

The official Opening Ceremony of the Multi-Purpose Hall and the new
office of the ASEAN-Japan Centre was successfully held on March 30, 20009.
The Ceremony was attended by the ASEAN Ambassadors, Council Directors,
other ASEAN Officials, as well as the State Secretary for Foreign Affairs of
Japan, H.E. Mr. Shintaro Ito.
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i)

Change of Senior Staff

Following personnel changes of the Senior Staff took place during FY2008

Name Title Date of Appointment
Mr. Kouichi Takatsuki Asswtgnt Dlregtpr of April 1, 2008
Tourism Division
Ms. Saengrawee Singhawibbon | Assistant D_|r§ac_tor of Oct. 6, 2008
Trade Division

2.

Financial Matters

Outline

i)

i)

Iv)

Vi)

The total amount of the budget for FY 2008 was ¥822,167,315 including
the special fund, amounting to ¥50,672,315 which was transferred from
the unappropriated balance for FY 2006 by the decision of the 27"
Annual Meeting of the Council, and extra funding the ASEAN-Japan
Integration Fund (JAIF), amounting to ¥80,020,929.

All the planned projects for FY 2008 were completed within the fiscal
year.

The unappropriated balance for FY 2008 was ¥41,556,510.

The annual audit for FY 2008 was conducted by an external auditing firm.
There were no problems pointed out by the above auditing firm on the
financial statement of the ASEAN-Japan Centre for FY 2008, which
ended on March 31, 2009, and unqualified opinion was issued by the
firm.

Annual Report on Revenues and Expenditures of the ASEAN-Japan
Centre for FY2008 was approved by the Council by correspondence on
July 31, 2009.

Under the tight budgetary conditions, the Secretariat continued to
implement all measures necessary to economize the administrative
expenditures, as well as operational expenditures.
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VI1I1. Annexes

1)

2)

3)

4)

List of Publications of the ASEAN-Japan Centre during FY 2008

General Publications

1)  ASEAN-Japan Centre 2008 (annual publication)

i) ASEAN-Japan Centre News (quarterly publication)

1) ASEAN-Japan Statistical Pocketbook (annual publication)
Iv) ASEAN-Japan Centre Guide

Investment Guidebooks

i) Investment Guidebooks for ten ASEAN member countries *
i) Other investment and business related information such as
seminar document brochures*

Tourism
i) Brochure: ASEAN Regional Map*

i) Videos / Photos
a. ASEAN Tourism Promotional Videos *
b. ASEAN Tourism Photos

iii) Posters *

ASEAN-Japan Centre Website

Main:  http://www.asean.or.jp/

*Japanese version only
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2. _Lsit of the Directors of the Council and Executive Board Members (as of March, 2009)

Name

Position

Division

Organization

Address

Economic Cooperation

Ministry of Foreign

International Convention Centre

CD [Ms. Kamilah Hj Mohd Hanifah |Minister Counsellor |Department Affairs and Trade Bander Seri Begawan 3910, Brunei
Brunei D |
art m
Darussalam ACD Embassy of Brunei 6-5-2, Kitashinagawa, Shinagawa-
' IMs. Nor Zerlina Momin Second Secretary :
EBR Darussalam in Tokyo ku, Tokyo 141-0001 Japan
Royal Embassy of 8-6-9, Akasaka Minato-Ku, Tokyo
CD [H.E. Mr. Hor Monirath Ambassador Cambodia in Tokyo 107-0052 Japan
Kingdom of ) o Royal Embassy of 8-6-9, Akasaka Minato-Ku, Tokyo
Cambodia | ACD [Mrs. Chea Kim Tha Minister Counsellor Cambodia in Tokyo 107-0052 Japan
) ] ) Economic Department [Royal Embassy of 8-6-9, Akasaka Minato-Ku, Tokyo
EBR [Mr. Lim Thearith Commercial Attache Cambodia in Tokyo 107-0052 Japan
National Agency for Ministry of Trade Main Building, JL. M.I. Ridwan Rais
CD |Mr. Bachrul Chairi Chairman of NAFED |Export Development No.5,
(NAFED) Jakarta Pusat, 20110
International Cooperation [Investment Coordinating [Jalan Gatot Subroto No.44, Jakarta,
ACD |Mr. Darmawan Djajusman Deputy Chairman and Investment Board (BKPM) 12190 Indonesia
Republic of Promotion
Indonesia ic|5-2-9 Hi i
EBM |Mr. Ronny Yuliantoro Minister Counsellor Embassy of the Republic|5-2-9 Higashi Gotanda,
of Indonesia in Tokvo Shinagawa-ku, Tokyo 141-0022
EBM [Mr. Mochamad Abas Ridwan |Counsellor Embassy of the Republic|5-2-9 Higashi Gotanda,
of Indonesia in Tokyo Shinagawa-ku, Tokyo 141-0022
EBM [Mr. Tulus Budhianto Commercial Attache Embassy ?f t.he Republic 5_2._9 Higashi Gotanda,
of Indonesia in Tokvo _IShinagawa-ku, Tokvo 141-0022 |
) o ) Asian and Oceanian  |Ministry of Foreign 2-2-1 Kazumigaseki, Chiyoda-ku,
CD M. Akitaka Saiki Director-General Affairs Bureau Affairs Tokyo 100-8919 Japan
Southeast and Ministry of Foreign 2-2-1 Kazumigaseki, Chiyoda-ku,
ACD |Mr. Hiroshi Inomata Director-General Southwest Asian Affairs Tokyo 100-8919 Japan
Affairs Department
. Deputy Director Trade Policy Bureau  |Ministry of Economy, 1-3-1 Kasumigaseki, Chiyoda-ku,
ACD |Mr. Makoto Shiota
General Trade and Industry Tokyo 100-8901
ACD |Mr. Yoshiaki Honbo Deputy Vice-Minister Minister's Secretariat :\/Iifnistry of Land,d 2-1-3 Kasumigaseki, Chiyoda-ku,
’ P for Tourism Policy nfrastructure an Tokyo 100-8919 Japan
Transport
Regional Policy Division, [Ministry of Foreign 2-2-1 Kazumigaseki, Chiyoda-ku,
EBR [Mr. Koichi ito Director Asian and Oceanian Affairs Tokyo 100-8919 Japan
J Affairs Bureau
apan Princioal Deput Reginal Policy Division, Ministry of Foreign 2-2-1 Kazumigaseki, Chiyoda-ku,
EBM |Mr. Keiichi Hara NCIPATEePUY |asian and Oceanian | Affairs Tokyo 100-8919 Japan
Director Affairs Bureau
Regional Policy Division, [Ministry of Foreign 2-2-1 Kazumigaseki, Chiyoda-ku,
EBM |Mr. Hiroshi Nawata Deputy Director Asian and Oceanian Affairs Tokyo 100-8919 Japan
Affairs Bureau
) Asia and Pacific Division, [Ministry of Economy, 1-3-1 Kasumigaseki, Chiyoda-ku,
EBM |Mr. Tetsuya Watanabe Director Trade Policy Bureau Trade and Industry Tokyo 100-8901
o ) Asia and Pacific Division, [Ministry of Economy, 1-3-1 Kasumigaseki, Chiyoda-ku,
EBM |Mr. Kenichiro Toyofuku Deputy Director Trade Policy Bureau Trade and Industry Tokyo 100-8901
Policy Bureau, Tourism  [Ministry of Land, 2-1-3, Kasumigaseki, Chiyoda-ku,
EBM |Mr. Shohei Otakii Director Economy and Infrastructure and Tokyo 100-8918
International Affairs Transport
Economic Affairs Ministry of Foreign That Luang Rd. 01004, Vientiane,
CD [Mr. Latsamy Keomany Director General Department Affairs Lao P.D.R.
) ) Foreign Trade Policy [Ministry of Industry and [Phon Xay Road, P.O.Box 4107,
Lao P.D.R. | ACD [Mr. Bounsom Phommavihane (Director General Department Commerce Vientiane, Lao P.D.R
Counsellor and Embassy of Lao 3-3-22 Nishi Azabu, Minato-ku,
EBR [Mr. Virasac Somphong Deputy Chief of the People's Democratic Tokyo 106-0031

Mission

Republic in Tokyo
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Name Position Division Organization Address
ASEAN E . Ministry of International |Block 10, Government Offices
CD |Mr. P. Ravidran Director .conom|c Trade and Industry Complex, Jalan Duta 50622, Kuala
Cooperation .
Lumpur, Malaysia
ACD, e, Batia Mohd. Tami Minister Counsellor 1E_mkbassy of Malaysia in io-k16, :\lsaomg()e;céaj-cho, Shibuya-ku,
EBR| ' (Commercial Affairs) o%yo OKyo 1oL apan
Malaysia External (MATRADE) Tokyo 6F, Showadori Bldg. 8-14-4, Ginza,
Malaysia | EBM |Ms. Yuslinawati Mohd Yusof |Director Trade Development  |Office Chuo-ku, Tokyo 104-0061 Japan
Corp.
(MIDA) Tokyo Office 32F, Shiroyama Trust Tower,
i . Malaysian Industrial .
EBM |Mr. N. Rajendran Director Devel ¢ Authorit 4-3-1, Toranomon, Minato-ku,
evelopment Authority Tokyo 105-6032 Japan
. . . Malaysia Tourism (MTPB) Tokyo Office 5F, Chiyoda Bldg., 1-6-4
EBM [Mr. Mohd. Shahrir Mohd. Ali | Director . Yuraku-cho, Chiyoda-ku
Promotion Board ' ’
Tokvo 100-0006 .lanan
] Embassy of the Union of |4-8-26, Kita-shinagawa,
CD [H.E.U. Hia Myint Ambassador Myanmar Shinagawa-ku, Tokyo 140-0001
Myanmar - - -
Embassy of the Union of |4-8-26, Kita-shinagawa,
EBR [Mr. Maung Maung Than Counsellor Myanmar Shinagawa-ku, Tokyo 140-0002
H.E. Mr. Domingo L. Siazon, Ambas§ador of the Embassx 9f the R.epubllc 5-15-5, Roppongi, Minato-ku,
CD o Republic of the of the Philippines in Tokyo 106-8537 Japan
) Philippines Tokyo
ACD Embassy of the Republic|5-15-5, Roppongi, Minato-ku,
Republic of | EBR Ms. Gina Jamoralin Minister and Consul of the Philippines in Tokyo 106-8538 Japan
the Tokyo
Philippines . Commercial Embassx 9f the R.epubllc 5-15-5, Roppongi, Minato-ku,
EBM |Mr. Mauino T. Haresco of the Philippines in Tokyo 106-8539 Japan
Counsellor
Tokyo
Tourism Attache and Embassy of the Republic|5-15-5, Roppongi, Minato-ku,
EBM [Mr. Valentino L Cabansag Director for East Department of Tourism |of the Philippines in Tokyo 106-8540 Japan
Japan Tokyo
. International Enterprise |230 Victoria Street #09-00 Bugis
o Deputy Chief . . ) .
CD |Mr. Chua Taik Him . . Singapore (IE Junction Office Tower, Singapore
Executive Officer .
Singapore)
International Enterprise |230 Victoria Street #09-00 Bugis
ACD |Mr. Chung Tze Khin Regional Director North Asia and Pacific |Singapore (IE Junction Office Tower, Singapore
Republic of Singapore)
Singapore ) Embassy of the Republic|1102-Bureau Toranomon, 2-7-16,
First Secretary
EBR Mr. Toh Boon Ho . of Singapore in Tokyo |Toranomon, Minato-ku,
(Commercial)
Tokyo 105-0001
Embassy of the Republic|11F, Imperial Tower, 1-1-1,
. Second Secretary Office of the . . T .
EBM [Mr. Kong Jen Siang Indust c lor (Indust of Singapore in Tokyo  |Uchisaiwai-cho, Chiyoda-ku,
(Industy) ounsellor (Industry) Tokyo 100-0011
] ] Department of Export Ministry of Commerce 44/100 Nonthaburi 1 Rd., Muang,
CD [Mr. Rachane Potjanasuntorn |Director-General Promotion (DEP) Nonthaburi 11000 Thailand
Office of Export Ministry of Commerce 44/100 Nonthaburi 1 Rd., Muang,
ACD [Mrs. Malee Choklumlerd Executive Director  |Planning, Department Nonthaburi 11001 Thailand
of Fxnort Promation
Kinedom of ACD, Mrs. Amsarwon Pichalai Minister Office of Commercial Royal Thai Embassy in 6F,. Setani Bldg., 5-4, Kojimachi,
g . EBR - AMp: (Commercial) Affairs Tokyo Chiyoda-ku, Tokyo 102-0083 Japan
Thailand
- i X X Royal Thai Embassy in |Fukuda Bldg. West 8F, 2-11-3
Minister (Economic |Office of Economic and -
EBM |Mr. Chokedee Kaewsang . Tokyo Akasaka, Minato-ku, Tokyo 107-
and Investment) Investment Affairs
0052 Japan
. . (TAT) Tokyo Office #259, 2F, Yurakucho Denki Bldg.
. Tourism Authority of . .
EBM |Ms. Patchaneelux Swatdee Director Thailand Minami-kan, 1-7-1, Yurakucho,
aftan Chiyoda-ku, Tokyo 100-0006 Japan
Vietnam Trade Ministry of Trade 20 Ly Thuong Kiet St., Hanoi,
Socialist CD [Mr. Do Thang Hai Director-General Promotion Agency Vietnam
octals (VIETRADE)
Republic of
Vietnam Embassy of the Socialist |50-11, Motoyoyogi-cho,
EBM |Mr. Nguyen Hoai Son Commercial Attache Republic of Vietham in  |Shibuya-ku, Tokyo 151-0062 Japan

Tokyo

CD = Council Director / ACD = Alternate Council Director / EBR = Executive Board Representative / EBM = Executive Board Member
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Deloitt
e o I e [ ] Deloitte Touche Tohmatsu

MS Shibaura Building
4-13-23, Shibaura
Minato-ku, Tokyo 108-8530
Japan

Tel: +81(3)3457 7321
Fax: +81(3)3457 1694
www.deloitte.com/jp

INDEPENDENT AUDITORS' REPORT

To the Council of
ASEAN PROMOTION CENTRE ON
TRADE, INVESTMENT AND TOURISM:

We have audited the accompanying balance sheet of ASEAN PROMOTION CENTRE ON TRADE,
INVESTMENT AND TOURISM ("the Centre") as of March 31, 2009, and the related statements of revenue,
expenses and changes in fund balance, and cash flows for the year then ended, all expressed in Japanese yen. These
financial statements are the responsibility of the Centre's management. Our responsibility is to express an opinion
on these financial statements based on our audit.

We conducted our andit in accordance with auditing standards generally accepted in Japan. Those standards require
that we plan and perform the audit to obtain reasonable assurance about whether the financial statements are free of
material misstatement. An andit includes examining, on a test basis, evidence supporting the amounts and
disclosures in the financial statements. An audit also includes assessing the accounting principles used and
significant estimates made by management, as well as evaluating the overall financial statement presentation. We
believe that our audit provides a reasonable basis for our opinion.

In our opinion, the financial statements referred to above present fairly, in all material respects, the financial
position of the Centre as of March 31, 2009, and the results of its operations and its cash flows for the year then
ended in conformity with accounting principles generally accepted in Japan.

Our audit also comprehended the translation of Japanese yen amounts into U.S. dollar amounts and, in our opinion,
such translation has been made in conformity with the basis stated in Note 2. Such U.S. doilar amounts are
presented solely for the convenience of readers outside Japan.

Delotl Toned, ToAuton |

June 18, 2009

Member of
Deloitte Touche Tohmatsu
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ASEAN PROMOTION CENTRE ON TRADE, INVESTMENT AND TOURISM

See notes to financial statements.
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Balance Sheet
. March 31, 2009
U.S. Dollars
ASSETS Japanese Yen {Note 2)
CURRENT ASSETS:
Cash and bank deposits ¥ 306,793,874 § 3,123,220
Prepaid expenses 3,496,421 35,594
Advance to staff members 217,000 2,209
Other current assets 900,330 9,166
Total current assets 311,407,625 3,170,189
PROPERTY, PLANT AND EQUIPMENT:
Property, plant and equipment 63,273,971 644,141
Accumulated depreciation (18,546,206) (188,804}
Net property, plant and equipment 44,727,765 455,337
INVESTMENTS AND OTHER ASSETS:
Software 16,817,270 171,203
Lease deposits (Note 6.2) 163,842,900 1,667,952
Deposits (Note 6.b) 510,000 5,192
Long-term prepaid expenses 74,433 757
Total investments and other assets 181,244,603 1,845,104
TOTAL ¥ 537,379,993 $ 5,470,630



LIABILITIES AND FUND BALANCE

CURRENT LIABILITIES:
Accounts payable
Receipts in advance (Note 5.b)
Current portion of long-term bank loan (Note 6.a)
Other current liabilities

Total current liabilities
LONG-TERM LIABILITIES:
Long-term bank loan (Note 6.a)

Accrued severance benefits (Note 3.¢)

Total long-term liabilities

COMMITMENTS AND CONTINGENT LIABILITIES (Note 6.¢)

FUND BALANCE (Note 7):
Appropriated for future refurbishing costs
Appropriated for special fund

Appropriated for earmarked expenses (Note 6.¢)

Appropriated for property, plant and equipment and software

Unappropriated
Total fund balance

TOTAL
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U.S. Dollars

Japanese Yen (Note 2)
¥ 158,351,073 § 1,612,044
47,236,680 480,878
82,195,780 836,769
1,259,378 12,821
289,042,011 2,942 512
63,357,120 644,987
102,183,328 1,040,246
165,540,448 1,685,233
18,290,000 186,196
46,823,609 476,673
1,680,000 17,102
61,545,035 626,540
(45,542,010) {463,626)
82,796,634 842,885
¥ 537,379,993 $ 5,470,630




ASEAN PROMOTION CENTRE ON TRADE, INVESTMENT AND TOURISM

Statement of Revenue, Expenses and Changes in Fund Balance

Year Ended March 31, 2009

REVENUES (Note 5):
Contributions from member countries
Funds from ASEAN-Japan Integration Fund
Other income:
Interest and dividend income
Profit on sales of property, plant and equipment
Others

Total reveiue

EXPENSES:
Projects:

Trade
Investment
Tourism
Public relations
ASEAN national activities
Depreciation expenses

Loss on disposal of property, plant and equipment

Loss on impairment of long-lived assets (Note 4)

Administration:
Meetings of Council and Executive Board
Office maintenance (Note 6.a)
Office operation
Staff expenses

Provision for accrued severance benefits (Note 3.c)

Rent for Permanent Exhibition Hall (Note 6.2)
Relocation related expenses

Depreciation expenses

Amortization expenses

Loss on disposal of property, plant and equipment

Loss on impairment of long-lived assets (Note 4)

Total expenses
EXCESS OF EXPENSES OVER REVENUES
FUND BALANCE, BEGINNING OF YEAR

FUND BALANCE, END OF YEAR

See notes to financial statements.
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U.8. Dollars
Japanese Yen (Note 2)
¥ 771,495,000 $ 7,853,965
80,020,929 814,628
1,658,932 16,388
275,604 2,806
271,297 2,762
853,721,762 2,691,049
175,042,919 1,781,970
93,398,924 950,819
94,002,984 556,968
28,025,571 285,306
49.405,268 502,955
490,524 4,994
635,820 6,473
1,564,805 15,930
5,823,280 59,282
55,413,388 564,119
12,448,073 126,724
241,488,312 2,458,397
12,352,259 125,748
83,661,285 851,688
45,757,908 465,822
2,701,775 27,505
326,040 3,319
6,133,526 62,440
34,440 351
908,707,101 9,250,810
(54,985,339) (559,761)
137,781,973 1,402,646
¥ 82,796,634 $ 842885




ASEAN PROMOTION CENTRE ON TRADE, INVESTMENT AND TOURISM

Statement of Cash Flows
Year Ended March 31, 2009

OPERATING ACTIVITIES:
Cash received from member countries and ASEAN-Japan
Integration Fund
Cash paid to suppliers and staff
Interest received
Interest paid

Net cash provided by operating activities

INVESTING ACTIVITIES:
Acquisition of property, plant and equipment and software
Proceed from sales of property, plant and equipment
Cash paid to insurance company for deposit
Cash paid to staff for salary advance
Cash received from staff for monthly settlements of

salary advance

Acquisition of investments in securities
Proceeds from redemption of investment securities
Proceed from refind of lease deposit
Cash paid for lease deposit

Net cash used in investing activities

FINANCING ACTIVITIES:
Proceed from long-term bank loan

Net cash provided by financing activities
NET DECREASE IN CASH AND BANK DEPOSITS
CASH AND BANK DEPOSITS, BEGINNING OF YEAR

CASH AND BANK DEPOSITS, END OF YEAR

See notes to financial statements.
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Japanese Yen

U.S. Dollars
{Note 2)

¥ 824,620,698

$ 8,394,795

(790,552,606) (8,047,975)
1,584,932 16,135
(2,791,503) (28,418)
32,861,521 334,537
(58,955,812) (600,181)
1,550,000 15,779
(10,000) (102)
(372,000) (3,787)
375,401 3,822
(199,926,000) (2,035,285)
200,000,000 2,036,038
116,000 1,181
(63,357,120) (644,987)
(120,579,531) (1,227,522)
63,357,120 644,987
63,357,120 644,987
(24,360,890) (247,998)
331,154,764 3,371,218
¥ 306,793,874 $ 3,123,220




ASEAN PROMOTION CENTRE ON TRADE, INVESTMENT AND TOURISM

Notes to Financial Statements
Year Ended March 31, 2009

1. ORGANIZATION

ASEAN PROMOTION CENTRE ON TRADE, INVESTMENT AND TOURISM (“the Centre") was established
on May 25, 1981, as an un-incorporated, non-profit organization under the Agreement among the governments of
Japan and five ASEAN Member Countries. This Agreement was extended to May 24, 2012 at the 26th Annual
Meeting of the Council held in Tokyo in February 2007. The Cenire's main purpose is to promote exports from
the ASEAN Member Countries to Japan, particularly semi-processed and manufactured products; to accelerate
the inflow of investment from Japan to the ASEAN Member Countries, including the transfer of skills and
technology; and to vitalize tourist traffic from Japan to the ASEAN Member Countries through close cooperation
between Japan and the ASEAN Member Countries. There are 11 member countries as of March 31, 2009,

2. BASIS OF PRESENTING FINANCIAL STATEMENTS

The accompanying financial statements have been prepared in conformity with generally accepted accounting
principles in Japan, which are different in certain respects as to application and disclosure requirements of
International Financial Reporting Standards.

The financial statements are stated in Japanese yen, the currency of the country in which the Centre operates.
The translations of Japanese yen amounts into U.S. dollar amounts are included solely for the convenience of
readers and have been made at the rate of ¥98.23 to 81, the approximate rate of exchange at March 31, 2009.
Such translations should not be construed as representations that the Japanese yen amounts could be converted
into U.S. dollars at that or any other rate.

3. SUMMARY OF SIGNIFICANT ACCOUNTING POLICIES

a. Property, Plant and Equipment and Software——Property, plant and equipment and software, limited to
those with individual amounts of ¥200,000 ($2,036) or more, are stated at cost. Depreciation of property,
plant and equipment is computed substantially by the declining-balance method at rates based on the
estimated useful lives of the assets. The range of useful lives is principally from 2 to 15 years.
Amortization of software is computed by the straight-line method at rates based on the estimated useful
lives of 5 years.

b.  Long-lived Assets—The Centre reviews its long-lived assets for impairment whenever events or changes in
circumstance indicate the carrying amount of an asset or asset group may not be recoverable. The
impairment loss would be measured as the amount by which the carrying amount of the asset exceeds its
recaverable amount, which is the net selling price at disposition.

c. Severance Benefits—Staff members of the Centre are entitled to receive a lJump-sum payment upon
termination of their employment either by resignation or retirement. The amount of benefits for a
permanent appointee is determined based on the rate of one-month base salary at the time of resignation or
retirement for every completed year of service. For a fixed-term appointee, it is determined at the rate of
monthly base salary for a year of service computed on a pro-rata, monthly basis effective at the time of
termination of histher employment in accordance with 'RULES AND REGULATIONS.' The Centre has
recorded the amount of 100% liability that the Centre would have to pay for all the staff members if they
resign at the balance sheet date. This is permitted under generally accepted accounting principles in Japan
for certain companies whose number of staff members are Jess than three hundred. The provision charged to
operations for the year ended March 31, 2009 amounted to ¥12,352,259 ($125,748).

d.  New Accounting Pronouncement

Asset Retirement Obligations—On March 31, 2008, Accounting Standard Board of Japan (the ASBJ )
published a new accounting standard for asset retirement obligations, ASBJ Statement No. 1 8 “Accounting
Standard for Asset Retirement Obligations” and ASBJ Guidance No.21 “Guidance on Accounting Standard
for Asset Retirement Obligations”. Under this accounting standard, an asset retirement obligation is
defined as a legal obligation imposed either by law or contract that results from the acquisition,

68



construction, development and the normal operation of a tangible fixed asset and is associated with the
retirement of such tangible fixed asset. The asset retirement obligation is recognized as the sum of the
discounted cash flows required for the future asset retirement and is recorded in the period in which the
obligation is incurred if a reasonable estimate can be made. If a reasonable estimate of the asset retirement
obligation cannot be made in the period the asset retirement obligation is incurred, the liability should be
recognized when a reasonable estimate of asset retirement obligation can be made. Upon initial recognition
of a liability for an asset retirement obligation, an asset retirement cost is capitalized by increasing the
carrying amount of the related fixed asset by the amount of the liability. The asset retirement cost is
subsequently allocated to expense through depreciation over the remaining useful life of the asset. Over
time, the liability is accreted to its present value each period. Any subsequent revisions to the timing or the
amount of the original estimate of undiscounted cash flows are reflected as an increase or a decrease in the
carrying amount of the liability and the capitalized amount of the related asset retirement cost. This
standard is effective for fiscal years beginning on or after April 1, 2010 with early adoption permitted for
fiscal years beginning on or before March 31, 2010.

LONG-LIVED ASSETS

The Centre reviewed its long-lived assets for impairment as of March 31, 2009 and, as a result, recognized an
impairment loss of ¥1,599,245 ($16,281) for certain promotion videos because they are idle assets.

SOURCE OF FUNDING

a.

Contributions

The contributions from member countries are recognized as revenues in the year when such contributions
become due and payable.

The members of the Cenfre made the following contributions for the year ended March 31, 2009:

Japanese Yen U.S. Dollars

Obligatory contribution:
Japan ¥ 473,585,000 $ 4,821,184
ASEAN Member Countries 52,620,000 535,682
Rent for Permanent Exhibition Hail 86,382,000 879,385
Voluntary contribution from Japan 158,908,000 1,617,714
Total ¥ 771,495,000 $ 7,853,965

Article X of the Agreement establishing the Centre states that "Except for the rent of the permanent ASEAN
Trade, Investment and Tourism Exhibition Hall, which shall be bome by Japan, the annual budget of the
Centre shall be met in the following proportion: Japan: 90 per cent, the ASEAN Member Countries: 10 per
cent." This annual budget is now referred to as obligatory contribution.

In addition, the Centre also receives voluntary contributions from Japan, which started in 1988 to meet its
increasing financial requirements for the implementation of the Centre's new programs and projects.

Other Funding

The Centre received extra funding from the ASEAN-Japan Integration Fund {"JAIF") and the ASEAN-Japan
General Exchange Fund ("JAGEF") for the years ended March 31, 2007 through 2009. The Centre
recognized these funds as revenues in conformity with percentage of completion method. Unrecognized
revenues from JAIF and JAGEF were recorded as "Receipts in advance" on the balance sheet as of March
31, 2009.

Recognized revenues on the funds from JAIF in FY2008 were as follows:

Japanese Yen U.S. Dollars
Funds from JAIF ¥ 72,180,501 $ 734,811
Funds from JAIF (the CLMV Tourism Promotion) 7,840,428 79,817
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First, the funds from JAIF were used for the expenses of five projects. The expenses of the project
"Capacity Building Workshop on Japanese FDI", which was implemented during FY2007, were included in
the expenses under "Investment”. The remaining balance was settled in FY2008.

The three projects out of the other four, "Establishment of the Japan-ASEAN Design Council”,
"Capacity-Building Program—The B.E.S.T. Program for SMEs" and "Capacity-Building Program on
Information and Communications Technology—Transforming ASEAN TPO Websites into
Transactions-based Web Services", were implemented during FY 2008 and were included in the expenses
under "Trade" .

The major portion of the project "Promotion of ASEAN Tourism: To Enhance ASEAN's Image Recovery”
has been ongoing as of March 31, 2009 and is expected to continue until August 2009. The expenses were
included in the expenses under "Tourism".

Second, the other JAIF funds were used for the expenses of the project “Survey for the CLMV Tourism
Promotion” , which is ongoing as March 31, 2009 and is expected to continue unti! March 2010. The
expenses were included in the expenses under “Tourism™,

The other JAIF funds were used for the expenses of the four projects in commemoration of the 40th
Anniversary of ASEAN Foundation and the funds from JAGEF were used for the expenses of the project
"CLMV Regional Investment Promotion Seminar: Opportunities and Challenges of the Sub-region as a
Japanese Investment Destination" , which was already implemented during FY2007.

Both of the remaining balances were recorded as “Receipts in advance” on the balance sheet as of March
31, 2009,

6. COMMITMENTS

.

Lease Commitments and Loan from Bank

As of March 31, 2009, the aggregate lease deposits 0f¥163,842,900 ($1,667,952) consists of ¥100,485,780
($1,022,965) and ¥63,357,120 ($644,987) for the previous Permanent Exhibition Hall/Secretariat Office
including the Information Corner in Higashi-Ginza, and the current Permanent Exhibition Hall/Secretariat
Office including the Information Corner in Onarimon respectively.

Total monthly rent, including maintenance fees for the previous Permanent Exhibition Hall/Secretariat
Office and Information Corner, the signboard fee and the parking space fee in Higashi-Ginza are ¥8,443,140
($85,953), ¥160,000 (§1,629) and ¥58,000 ($590), respectively. Parking space contract was terminated the
end of October 2008 due to the abolition of the official car.

The amount of ¥82,195,780 ($836,769) for the previous Office lease deposit was financed by bank loans,
which bear an interest rate of 2.975% per annum. The principal amount is payable on June 30, 2009.

Also the amount of ¥63,357,120 ($644,987) for the current Office lease deposit was financed by bank loans,
which bear an interest rate of 2.770% per annum in January 20, 2009. The principal amount is payable on
March 22, 2011. Both imerest expenses were included under the "Rent for the Permanent Exhibition Hall."

The building, which the Centre leases, was entrusted to Mitsubishi UFJ Trust and Banking Corporation and
the beneficial right of the trust was transferred to ORIX Real Estate K.K. on September 26, 2002, Asa
result, the lease deposit for the previous Office as of March 31, 2009 is refundable from ORIX Real Estate
K.K. upon the termination of the lease. Other lease deposit is also refundable upon the termination of the
lease.

Deposit

As of March 31, 2009, deposits of ¥500,000 ($5,090} and ¥10,000 ($102) which are provisional premiums
of overseas travel accident insurance for receiving missions on the occasion of ASEAN business meetings
hold during exhibitions and for visiting ASEAN countries by member of staff of the Secretariat,
respectively. Those deposits are refundable from Mitsui Sumitomo Insurance Co., Limited. upon the
termination of the contract.

Contractual Purchase Obligations
The Centre has contractual purchase obligations related to the annual budget for FY2008 as of March 31,

2009. The amount of the obligations is ¥1,680,000 ($17,102) for Investment actjvities as of March 31,
2009.
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7.

FUND BALANCE

a.

Appropriated for Future Refurbishing Costs

The Centre reserved the amount of ¥18,290,000 ($186,196), which had been previously charged to
expenses, for the purpose of future possible refurbishing costs at the end of the lease contract.

Appropriated for Special Fund

The Centre Council periodically appropriates fund balances for the contingency fund and special fund. As
of March 31, 2009, the aggregate appropriated fund balance of ¥46,823,609 ($476,673) consists of
¥2,204,000 (322,437) and ¥44,619,609 ($454,236) for the contingency fund and special fiund, respectively.

Appropriated for Earmarked Expenses

The amount of earmarked expenses, which are outstanding purchase orders and other commitments for
materials and services not received as of the balance sheet date of March 31, 2009, was not recorded as
"Accounts payable" on the balance sheet and "Expenses” on the statement of revenue, expenses and changes
in fund balance in accordance with generally accepted accounting principles in Japan.

The amount of ¥1,680,000 ($17,102) is appropriated for contractual purchase obligations.
Unappropriated

As of March 31, 2009, the aggregate unappropriated fund balance of ¥-45,542,010 ($-463,626) consists of
¥41,556,510 ($423,053) and ¥-87,098,520 ($-886,679), for the remaining FY2008 activities balance and the
Permanent Exhibition Hall/Secretariat Office relocation related expenses, respectively.

The Office relocation related expenses amount of ¥-68,808,520 ($-700,483) will be recovered through the
contribution from the Government of Japan in FY2010, and the remaining balance of ¥-18,290,000
(8-186,196) will be recovered through the reversal of appropriated for future refurbishing costs upon the
refund of the lease deposit of ¥100,485,780 ($1,022,965) for the previous Permanent Exhibition
Hall/Secretariat Office in Higashi-Ginza and the settlement of the bank loan of ¥82,195,780 ($836,769).
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