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(1) Outline of the Fair

Title:

- Period:

Venue:

Organizer:

Official Support:

Admission:

Interior Lifestyle Tokyo

20" Ambiente Japan — International Trade Fair for Consumer Goods

10" Heimtextil-Japan — International Trade Fair for Home Textiles

12" Home Design Japan- International Trade Fair for interior Designs

2 June, 10:00am — 6:00pm
3 June, 10:00am — 6:00pm
4 June, 10:00am — 5:00pm

Tokyo International Exhibition Center (Tokyo Big Sight)
West Hall 1:2-3-4, Atrium
3-11-1 Ariake, Koto-ku, Tokyo, Japan

Mesago Messe Frankfurt Corporation

Ministry of Economy, Trade and Industry

Japan External Trade Organization (JETRO)
Manufactured Imports and Investment Promotion Organization (MIPRO)
Japan Chain Stores Association

Japan Craft Design Association

Japan Departiment Stores Association

Japan Direct Marketing Association

Japan General Merchandise Promotion Center

Japan Houseware & Interior Association

Japan Industrial Design Promotion Organization

Japan Industry Union of Pastic Houseware Manufacturers
Japan Interior Designers' Association

Japan Interior Industry Association

Japan Jewellery Designers Association

Japan Luminaires Association

Japan Package Design Association

Japan Pottery Manufacturers' Federation

Nippon Interior Fabrics Association

The Association for the Promotion of Traditional Craft Industries
The Glass Manufacturers' Association of Japan

The Japan Smoking Articles Corporate Association

The Japan Textiles Importers Association

The Textile Design Association of Japan

aicep Portugal Global Business Development Agency
ASEAN-JAPAN CENTRE

British Embassy, Trade & Investment Dept.

Embassy of Finland

Embassy of France, Mission Ecanomique Ubifrance
Embassy of Sweden, Commercial Office

Embassy of the Federal Republic of Germany Tokyo
Embassy of the Republic of Lithuania

Hong Kong Trade Development Council

ltalian Trade Commission

Office of Commercial Affairs, Royal Thai Embassy
TAIWAN TRADE CENTER (TAITRA)

The German Chamber of Commerce and Industry in Japan
Turkish Embassy, Commercial Section

¥2 000 (Visitors without admission tickets nor advanced registration are charged)



Highlights: giving style
Style Japan . _r
chL P (4) Visitor Statistics
talents . .
Trend Cafe Total : 25,821 from 31 countries / regions (2009:26,310 from 32 countries / regions)
interiorlifestyle awards Wed 'fh =
. ed. ur. ri.
, Total (2009)
Zones: Nordic Lifestyle - 2 June 3 June 4 June
INDUSTERIOR Japan 8,555 8,793 8,031 25,379 25,978
EuroStyle Overseas 190 124 128 442 332
WA+ Total 8,745 8,917 8,159 25,821 26,310
Baby & Kids ‘
Textile inspiration By Business Category
' Total %
. Spegcialty Retail Store 6,384| 24.7%
(2) Exhibiting Space Department Store 1,078 4.2%
o Large Scale Retail Quifet 167 0.6%
Exhibition Hall (gross):  31,280sqm Mail Order House 905| 3.5%
Exhibiting Space (net): 10 456sqm [2009: 10,717sqm) Distributor / Wholesaler 3,752 14.5%
- Rent space net; 8,733sgm [2009:10,127sqm] Trading House / Importer 1,262 4.8%
- Special Presentations: 723sqm* [2009: 590sqm) Design Studio 1,920 7.4%
* the pearl club founge (VIP Lounge), Trend Cafe, giving style lounge Interlor Coordinator / Decorator 786] 3.0%
Architect Office 462 1.8%
_ r Construction / Housing Manufacturer 1,006 3.9%
(3) Exhibitor Statistics | ~ Fotol 12 o4
o : . _ . ) : Restaurant 147 0.6%
Total 'of 619 exhibitors fr.om 30'countr|es ! re:gu-ans Domestl.c. 447 | Qverseas: 172 Manufacturer 3208 12.8%
{(2009: 630 from 30 countriesfregions—BDomestics; 438 / Overseas: 192) Governmental Agency / Assodiation 421 1.6%
o Student 800 3.1%
Group participations: Others 2,980 11.5%
ASEAN / Finland / France /Germany / italy / Malaysia / Philippines / Portugal / U.K Press 290 1.1%
a,
Country / Region number of Country / Region nurr}b:er of N/A 61 0.2%
- exhibitors exhibitors Total 25.821] 100.0%
L Austria 3 16 Monaco 1 * Numbers have been rounded off to the first decimal place,
2 Brunei 3 17 Myanmar 3
3 | Cambodia 3| 18 | Philippines 9 By country / region
5 Finland 6 20 Singapore 3 5 Austria ) 19 | portugal 1
B France 20 21 South Korea 1 3 Canada 4 20 |Russia 17
7 | Germany 28| 22 | Sweden 1 4 | china 54 21 | singapore 5
8 |Hong Kong 6] 23 | Switzerland 2 5 | benmark 2 22 | South Korea 133
9 |lIndia 2| 24 | Tajwan 5 6 Finland 9 23 | sweden 6
10 [ Indonesia 3| 25 | Thailand 4 7 France 5 24 | Switzerland 7
11 | Israel 1 26 | Turkey 1 8 Germany g 25 | Taiwan. 61
12| ltaly 30 27 | UK ¢ 9 | Hong Kong 29 26 | Thailand 8
14 Lithuania 1 29 [ Vietnam 3 11 Indonesia 2 -28 |UK. 6
15 | Malaysia 4] 30 Japan 447 12 | Iran 8 29. |[USA o3
| Total 619 13 | Israel 3 30 | Vietnam 2
) Japan 447 14 | Italy 6 N/A 22
Overseas 172 15| Lithuania 2 31 | Japan 25,379
16 | Malaysia 3 Overeseas(+N/A)| 442
17 | Mexico 5 Total] 25,821|




(5) Special Presentations

N giving style (Atrium)
To mark the 20th anniversary, Interior Lifestyle Tokyo was pleased to announce a special new concept of
"giving style”. This area highlighted unparalleled gift ideas and showed a selection of gift articles.

34 exhibitors

100% Inc. / 2FIG INTERNATIONAL INC. / antina gift studio / BABBI / Candle Living / C-Brain LTD./
COSMETICS MAKANAI / Designphil Inc. / Floyd / Freddy the Frog Co., Lid. /

GLOBAL PRODUCT PLANNING CO,, LTD./ I.P.S. Lid. /

IDEA INTERNATIONAL CO., LTD. / JAPAN ARTICLES TRADING / Kameyama Co.,Ltd. /
KIMURA GLASS CO. / Ko Design Concept / LEATHER DEVELOPMENT CO.,LTD/
LECIEL JAPAN CO.,LTD/ magstyle inc. / MARUWAKA-YA / Mi Cafeto Corp. /

Miyama Planning Co.,LTD/ nara helt naturligt / nicolai bergmann YK /

Number 62 / Picnic Inc / REALFLEET CO., LTD / SamRise CO.,LTD. /

SEEBERGER& Co Inc. / SEMPRE DESIGN CO., LTD. / Suikosha Corp. /

UEDA INDUSTRIAL CO., LTD. - cuiorA / Villeroy & Boch Tableware Japan K K.

giving style Special Presentation Stage
The special presentation stages by famous designers and shops gave inspirations and ideas of gift collections

and shop displays.

Guest stylists ,

All About Style Store |Mr. Katsuya Kubokawa / Mr. Nobumichi Tomohira
Bob Foundation Bob Foundation

Dan Project Mr. Dan Namura

ELLE DECO Ms. Yuki Nakabayashi

La Maison d’Epice | Mr. Kohei Takata

Time & Style Mr. Ryutaro Yoshida

Toshiyuki Kita Mr. Toshiyuki Kita

M Tokyo Lifestyle Photo — Living with Photography - (West Hall 1)

Interior shops and galleries collaborated and presented the idea of “living with photography.” This event was
also held at in various shops in Tokyo.

W 150" Anniversary of Portugai'- Japan Relationship (West Hall 1)

This year is the 150th anniversary of diplomatic relationships between Portugal and Japan. 10 Portuguese
companies joined Interior Lifestyle Tokyo and introduced their sephisticated products.

B Talents (West Hall 4 )
“Talents” is the business platform to discover highly promising young designers.

DESIGNSTUDIO megane Japan
HUS D CRAFT Japan
LalLa Lah. Japan
MicroWorks ‘ Japan
minna Japan
LA FONT DU CIEL - LUMINAIRES France
SOPHIE DALLA ROSA | France
STADLER France
Lacquer Workshop Taiwan

M Trend Cafe

Trend Cafe was held inside Style Japan area. (West Hall 3)

Special Thanks!
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Trend Cafe was supported by:

M Welcome Recepfion

Welcome Reception was held on 2 June at Trend Cafe.(West 3 Hall)
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B Interior Lifestyle Awards _
These awards aimed to praise good design products or presentations at the fair.
Each judge, appointed by the crganizer, set the criteria based on her/his knowledge or concept, and selected

the most suited exhibits.

Award & Presenter

Winner

JiD Design Award:
Mr, Toshiyuki Kita
President

Japan Interior Designers' Association

nara helt naturligt

JDCA Design Management Award;
Mr. Shinichi Yamamura

Director §

Japan Design Consultants Association

THE SANJO CHAMBER OF
COMMERCE AND INDUSTRY

NIKKE{ DESIGN Award:
Mr. Kazuya Shimokawa
Editor in Chief

NIKKEI DESIGN

Furukawashiko Corporation

ELLE DECO Award:
Ms. Ryuko Kida
Editor in Chief

ELLE DECO

UEDA INDUSTRIAL CO., LTD. / cuiorA

All About Style Store Award:
Ms. Shuko Yaginuma

MD Manager, MD Group, Shopping Dept.

All About, Inc.

HOSHO CO. LTD.

Interior Lifestyle Young Designer Award:

Mr. Kouhei Takata
Director of Interior Lifestyle

DESIGNSTUDIO megane




HEETAr—MHEE
Exhibitor QUESTIONNAIRE

1) HE~OBRE
Are you satisfied with the result of the fair?
@ R /Yes, satisfied
@ IZFERE / Nearly satisfied
@ HAFLIT / Not satisfactory

2) REERIZONT

How was the quantity of the visitors?
@ #AFLLL / Higher than expected -
@ Eif5EY / As expected
Q HIEFLUF /Too few

3) FHEDOEIZDONT
How was the quality of the visitors?
@ FEEIZELY /Excellent
® EBL\ /Good
@ il / Satisfactory
@ R<#ELY Poor

4) ZREBITHTIHEE
Leve| of satisfaction regarding obtaining orders
D BA#ELLE / Higher than expected
@ Hit5EY / As expected
@ HATFLLT / Lessthan expected

5) FIREBRRABICHIIEEE
Level of satisfaction regarding finding new distributors
. @ #AFLLE / Higher than expected
@ HAFEY / As expected
@ HALLT /Less than expected

6) ARBRICHTIHCE
Level of satisfaction regarding introducing new products
@ EAfFLLE /Higher than expected ©
@ HATEEY /[ Asexpected
@ HAFSLELF / Less than expected

7) HEROY—F T4 0T ERE
Level of satisfaction regarding product marketing
@ EAfELLE / Higher than expected
@ HAt5EY [ As expected
@ HAfFLLTF / Less than expected

8) MFEEEOEFRRLICTIHEE
Level of satisfaction regarding business with existing customers
D #A1ELIE [/ Higher than expected
@ HA1F:EY / As expected
@ EifLLT /Less than expected

9) REQHERIZDOWVT
" Do you intend to participate in Interior Lifestyle Tokyo 20117
@ HETS /Yes '
@ #%Efh /Have not decided yet
@ HRELUEL /No

X200 6 A 18 HRBELIETCOHBET Ly —F—4%Z KM, Ddtaas of 18 June 2010




Exhibitors’ views

Ambientec Corp.  Mr. Yoshinori Kuno

We have exhibited at the sister fair, [FFT/Interior Lifestyle Living in 2009, and have decided to
join Interior Lifestyle Tokyo 2010 to showcase the products we strengthened. We exhibited to
promote our solar-powered charger for cell phones, especially to the people who understand the
sophisticated design and we got excellent responses. | would definitely like to exhibit at this fair

next year, with more product lines.

ASEAN-JAPAN CENTRE Ms.Michiko Kamioka

Interior Lifestyle Tokyo has been such a great opportunity for the exhibitors from the ASEAN
countries. Many of the exhibitors are scheduled to have business talks and have realized that
they get better business chances the more they put effort. They are determined to come back
next year.

nara helt naturligt Mr. Yasuhiro Sasaki
The international aspect of the exhibition and the visitors, who understand quality items, are the

reasons why we decided to exhibit. Our body care products that are ECOCERT certified received
brilliant responses among Japanese high-end buyers. We'd like to come back next year.

OXO International Inc.  Ms. Aya Takata

In celebrating our company’s 20" anniversary, we decided to exhibit and promote our kitchen
products. Our first exhibition went really well which made us think we would like to come back

again.
PROMOS Special Agency of the Milan Chamber of Commerce Ms. Samantha Rampini

The fair has a reputation for the range of visitors, who mostly come for business, which enables
smooth business talks. A lot of us are trying to figure out how we're going to deal with all the
business cards we received.

Troika K.K. Mr, Kaoru Yoshida

We have realized that the quality of the visitors range has been kept for many years and this fact
makes Interior Lifestyle Tokyo different from other exhibitions.

UEDA INDUSTRIAL CO., LTD. f cuiorA Mr. Masaharu Ueda

We have exhibited at ‘Ambiente’ (the world's largest international exhibition for consumer’s
goods held in Frankfurt, Germany.), but this was our first time exhibiting in Japan. The feedback
on our paper products was great and we received many inquiries.

REEFr—,
VISITOR QUESTIONNAIRE

NATIT SATARANA~DTEBIZHEEE TTH.
Is this the first time to visit this fair?
(D 1EE / Yes, 1st time

® 2[@E /2nd time
@ 3EZ3LE /3rd time or more

A FEDAVTIT SATABANBEEEDESICHMYICHYELED, -

How did you get to know Interior Lifestyle Tokyo 2010?
@ HEZFH,SODM/ Invited by Exhibitors

'@ EEEHDSDODM /Invited by Organizer or Messe Frankfurt office

@ ¥E/HEEE/IE / Newspaper/Magazine/Advertising
@ A B8—Fubk /internet A

® RA%— /Poster

® AMSELNT /Heard from others

@ F®Dih/ Others

3) EZO B LA T D,
What is the reason for visiting?
@ HRKOBA BI-BLUZ0OOEHRINE

/ Purchasing products or collecting information for purchasing
@ HE-FROEIFEE / Market survey
@ HRIEE A~ OFEIF / Participation in the special exhibit
@ Fmith/others

4 BREVHTREEESRL T D,
Are you in the position of decision making for purchase in your company?

@ REHE/BREEZFH>TVS /Havefull or partial authority to purchase
@ HREISEHEHNEFESTIVAS / Have influence in purchasing
@ HREHEER-TLVAL /No authority to purchase

5) REGATUT SATRAS I EBONERITETH?
How likely do you intend to visit the next Interior Lifestyle Tokyo 2011?

@ EHETBHLEBEFELTIND /Yes or likely
@ B5EJFBLITL / Unlikely
@ HEIZERHIHS /Would like to be an exhibitor

) TEOIRSTHELOMR/BEOSHIMBEREZIED,

Which of the following categories are you interested in?

@ F—TAITT. EvFoy—L / Tableware & Household goods

" @ XIRFPATL/ Gift Items

® RE., 12TFTUFFt41)— /Furniture & Interior decorations
@ R—LFHFRAEAI / Home Textiies
® k3P, BR# / Contract Business/Materials

15.5%

® @
© 116% [21%

18.6%



<&#i/Breakdown>

6)-1T—TNIxT ., FuFY—~L

Tableware & Household goods
DURE-HSZEE / Glass, erystal
FAREES / Ceramics, porcelain
4% / Wood products, lacquer ware
A3 — / cutlery
SRER. £-BEG / Metal ware (gold, silver, piated)
F DT —T JL 27 / Other tableware products
F¥E / Cutting tools
§R - 7Rv M58 / Pans, pots -
FvF o RERER S / Electric appliances for kitchen
Z Dy F 2 N / Other kitchen tools
TSRAT 4958 / Plastic products
B & / Cleanting tools and utensils
® FOh=REBF& /Household articles and tools

POPOOOOB®OO

6)-2 ¥ 7 FAT.L

Gift items

@ P—hH5TFTER / Arts and crafts

@ I7viarTaTl)— /Fashion jewelry

@ &5 / Watch, clock

@ L—X XTIk /seasonal gifts

® F¥oRiL, 7O%, ILHS2Z /Room fragrance, candles
® RF—3F1) /stationery _

@ AE—&FyXBIES v / Baby & Kids items
FOMFTRF AT L / Other gift items

63 RE, AV TUTF7oH1—

Furniture & Interior decorations"

@ RE /Fumiture

@ MEER / Lighting

@ AUTFUFTRE (AV, TVAE) / Electric appliances for living room
@ FP—FIL—4, FHRIL—L, §% / Art/Photo frame, mirror
® FOMALFUTFHHH— / Other interior accessories

® A2FYFFy— /interior plants

@ TERR. TS5 %— [ Planter, flower pot

H—T =2 % / Gardening articles

6)-4 R—LTFRESIL

Home Textiles

@ RyFYR-EE /Bed linen, mattresses
@ T"j)bU*Zz, FwF2V 32 / Linen for kitchen and dining room
Q@ NRRAFFRAEA IV, 7 JLEF / Bath linen, towel
@ H—T / Curtain, furnishing fabrics
® TS F/sun protection system
- ® h—<uk, 0754/ Carpet
@_ FKERE M, REFLH— / Upholstery fabric, leather

6)-5 AV kS5 k., EH

Contract Business/Materials

@ FUSFITSUR, A RXTSLE / Original brands, house brands
@ THATOH I / Design products (focused on design)

® S REFE / Contract business

@ FaFHLFHA2 [ Product design (design consulting)

® KBEYEH (X247, Kkt£E)/ Bathroom accessory

® EE4K / Wall paper, wall covering '

@ E&# / Floor covering
DA TV FEES / Other materials for house renovation/construction

@ @
4.4%
@ 11®49/
8.4% e
D) ®
0.6% 6.8%
) @
@ e/ | 7.3%
11.0%

> 7
@ ® 55%
6.1% 2 goy 7.8%

@ @ 17.8%
16.9%  14.2%
@

8.6% 15.1%

@

10.6% \

®

15.7%

: 22.8%

® /%
o, o,
6A% oy 3%

Fair Information

IFFT
interiorlifestyle living

24 — 26 November 2010
Tokyo Big Sight, East Hall 2-3

New Concurrent Fair

gg Cafe & Bar Style

Backed by the market needs, the very first trade fair focused on the
booming cafe & bar business, Cafe & Bar Style, will be held in
concurrence with [FFT/Interior Lifestyle Living. By showcasing a whole
spectrum of new products and items including food & beverage, coffee
machines, kitchen instruments and interior iKems needed for
establishment and management of the cafe & bar business, the fair.
offers an attractive platform fo conduct business, exchange ideas and
gather information about the latest trends of the industry.

Contact: info@ifft-interiorlifestyleliving.com

www.ifft-interiorlifestyleliving.com

~interiorlifestyle

TOKYO

1 -3 June 2011
Tokyo Big Sight, West Hall 1-4

Contact: info@interior-lifestyle.com
- www.interior-lifestyle.com-
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